
MAY 7’96 14il0 FR UIBE 



212 522 4570 TO 99075313 


P.02 


205 Lffltingcon Avertue 
N'cw York, N** York 10056 


2! 2.522,7092 &}£ 


ttli.522.4578 


May 7,1996 


Karen Manyshow 
PhiUp Motris VjSJl 
120 Paric Ave 
New York, NY 10017 

Dear Kareru 


The following information is regarding Oub B&H for the remainder of 1996. 
As we discussed today here are the prices for re^k>nal and national copy splits. 

ClUBttfi lOURSCHEDUtE 


ISSUE 
August 
September 
October 
November 
Dec/Jan 
National Rate Base 


DATE 
7/15-8/17 
B/4-9/9 
9/1-10/5 
9/22-10/26 
9/22-10/26 
10/13-11/16 

ADVERESMG SCHEDULE 
COY 

LA/Cliicago 
Chicago/New Orleans 


cnv 

Los Angeles 

Chicago 

New Orleans 

Houston 

Dallas 

Atlanta 


$ 

aROJumati 


40,000 

-22,500 


New ^leans/Houston/Dailas 15,100 /Q, 3 oo 

Houston/DaUas/Adanta 25,100 

Atlanta 12,100 


400,000 


ADVERTING RATES 


NATIONAL PRODUCnON REGIONAL PRODUCHON 
$24,S99(g)perLO $2,500(n) $12,29950{g)per LO $2,500(n) 

Tlv^ rates are for Benson & Hedges national ad Club B&H to run In two 
regions. 

$24399(g)perLO $2,500(n) $12,299S0(g)per LO $3,500(n) 

These rates are tox Benson 6c Hedges itational ad plus Qub B6eH to run in 
three regions. 
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Source: https://www.industrydocuments.ucsf.edu/docs/qxmm0004 
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Karexv difference in production rate is on the three regions, there is 

an additional $1,000 bringing the price to $3,500 versus the $2,^ for a 
national plus three region copy split. With our regional drculation policy if it 
is less than 50% of our audience you have to pay half of your frequency rate 
no matter what the circulation. 

Therefore, the national (dus cqpy split is a better buy rather than running in 
different individual states. It is a more evident and cost elective buy. If there 
are any other questicms give me a call at (212) 522'4419. 



Account Executive 
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Source: https://www.industrydocuments.ucsf.edu/docs/qxmm0004 





